DIGITAL DivIDE? PipPA NORRIS- TABLES AND FIGURES - PAGE 1

11/20/2000 6:58 PM

List of Tables

31
3.2
3.3
3.4

4.1
4.2
4.3
4.4
4.5
4.6

5.1
5.2

6.1
6.2
6.3
6.4

7.1
7.2
7.3
7.4

8.1
8.2
8.3
8.4
8.5

9.1
9.2

Internet users by region and type of society, 2000
Proportion of the population using new and old media
Correlations in use of the new and old media
Explaining the spread of technology

Trends in Internet use in Europe and America, 1996-99

Trends in computer use in Europe and America, 1996-99
Trends in the social profile of Internet users in Europe, 1996-99
Explaining Internet use in Europe, 1996 and 1999

Use of new and old media in Europe, 1999

Explaining use of new and old media in Europe, 1999

The popularity of politics on the web

The estimated universe of political websites

The world of e-governance, 2000

e-Governance by policy sector, 1999

Explaining e-Governance

eGovernance by the type of society and democracy

The world of parliamentary webs
The contents of parliamentary webs
The functions of parliamentary webs

Explaining parliamentary webs

The world of party websites

Types of parties online

The contents of electoral party websites
The function of electoral party websites
Explaining party websites

The world of online newspapers
The world of online news media




DiIGITAL DivIDE? PipPA NORRIS- TABLES AND FIGURES - PAGE 2

11/20/2000 6:58 PM

9.3

10.1
10.2
10.3
104
105
10.6
10.7

111
11.2
113
114
115
11.6
11.7

Explaining the distribution of online newspapers

ldentities on the Internet, US 1999

Moral and economic values, US 1999

Moral values by Internet use, US 1999

Economic values by Internet use, US 1999

Partisan sympathies by Internet use, US 1999

Policy priorities by Internet use, EU-15 1999

Cosmopolitan, national and local identities by Internet use, EU-15 1999

European interest in the Internet, EU-15 1999

The popularity of online activities, EU-15 2000

Knowledge of EU institutions, EU-15 1999

Trust in political institutions, EU-15, 1999

Satisfaction with democracy, EU-15 1999

Indicators of political participation and news consumption, EU-15 1999

The political characteristics of Internet users, EU-15 1999




DiIGITAL DivIDE? PiPPA NORRIS- TABLES AND FIGURES - PAGE 3 11/20/2000 6:58 PM

List of Figures

11

2.1
2.2
2.3
2.4

31
3.2
3.3
3.4
35
3.6
3.7

4.1
4.2
4.3
4.4
4.5
4.6
4.7
4.8

5.1

6.1

6.2

6.3

6.4

7.1

The Internet engagement model

Worldwide trends in the online population, 1995-2000

The cumulative S ~curve of technological diffusion

20th Century American technology

Worldwide diffusion of radio, television and the Internet, 1950-2000

The percentage of the population online by major region, 2000
The percentage of the population online by nation, 2000

The world of Internet hosts and the online population, 2000
The information society

Economic development and Internet use

R&D spending and Internet use

The worldwide diffusion of TVs and radios, 1970-2000

% Online by social group, US 2000

% Online, EU-15 1996-99

% Online by income, EU-15 1999

% Online by occupation, EU-15 1999

% Online by education, EU-15 1999

% Online by gender, EU-15 1999

% Online by age group, EU-15 1999

Changes in Internet use among European social groups, 1996-99

The virtual political system

The world of e-Governance

One-stop e-governance in Norway, the UK, Singapore and the United States
e-Governance and democratization

e-Governance and the Information Society

Examples of Parliamentary websites: France, Australia, India, and Brazil




DIGITAL DiIvIDE? PipPA NORRIS- TABLES AND FIGURES - PAGE 4 11/20/2000 6:58 PM

7.2 Online parliaments and democratization

8.1 Examples of party websites: South Africa, Afghanistan, India, Britain and the US
8.2 The world of online parties
8.3 Online parties and democratization

8.4 Online parties and the Information Society

9.1 Examples of online TV News: Britain, Australia, the US and Canada
9.2 The world of online newspapers
9.3 The printed press and digital newspapers

9.4 Examples of transnational advocacy networks online

10.1  The potential impact of the Internet upon public opinion
10.2  Use of the mass media by generation

10.3 Internet identities, US 1999

104 Map of political cyberculture, US 2000

11.1 Use of political websites, EU-15 2000




